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SEO (Search Engine
Optimization)

SEM (Search Engine
Marketing)

PPC (Pay-Per-Click)

CPC (Cost-Per-Click)

CTR (Click-Through
Rate)

Conversion Rate

KPI (Key Performance
Indicator)

ROI (Return on
Investment)
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Social Media Marketing

Content Marketing

Email Marketing

Affiliate Marketing

Influencer Marketing

Landing Page

Call to Action (CTA)

A/B Testing

User Experience (UX)

User Interface (Ul)

Mobile Marketing
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Native Advertising

Programmatic
Advertising

Retargeting

Remarketing

Customer Relationship
Management (CRM)

Big Data

Artificial Intelligence (Al)

Machine Learning

Virtual Reality (VR)

Augmented Reality
(AR)

Internet of Things
(loT)
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Wearable
Technology

Voice Search

Video Marketing

Podcast Marketing

Live Streaming

Brand Awareness

Brand Reputation

Customer Advocacy

Thought Leadership

Public Relations
(PR)

Content Strategy

Social Media
Strategy

Email Marketing
Strategy
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SEO Strategy

Content Creation

Social Media
Management

Email Marketing
Management

SEO Management

Analytics

Data Analytics

Web Analytics

Marketing Analytics

Conversion
Tracking

Attribution Modeling

Marketing
Automation
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Marketing
Technology

Marketing Cloud

Marketing Software

Marketing
Campaign

Digital Marketing
Campaign

Social Media
Campaign

Email Marketing
Campaign

Content Marketing
Campaign

Paid Marketing
Campaign

Organic Marketing
Campaign

Targeting
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Persona

Segmentation

Personalization

Content Marketing

Content Marketing

Native Advertising

Affiliate Marketing

Influencer Marketing

Email Marketing

Direct Email
Marketing

Automated Email
Marketing

Behavioral Email
Marketing
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Triggered Email
Marketing

SMS Marketing

Content Marketing

Blog Marketing

Video Marketing

Podcast Marketing

Event Marketing

Print Marketing

Guerilla Marketing

Viral Marketing
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Word-of-Mouth
Marketing (WOM)

Loyalty Marketing

Internal Marketing

Business-to-Business
Marketing (B2B)

Business-to-Consumer
Marketing (B2C)

Direct Marketing

Indirect Marketing

Print Marketing

Duplicate

Duplicate

Duplicate

Marketing
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Marketing Funnel

Awareness

Consideration

Decision

Action

Loyalty

Marketing Funnel
Analysis

Marketing Return On
Investment (MROI)

Cost Per Lead (CPL)

Customer Acquisition
Cost (CAC)
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